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OXO Tot Adds a Splash 

of Pink
By Barbara Wujcik

At this year’s ABC Kids Expo, OXO 

Tot (ABC #3245) is debuting the color 

pink across all categories of its products, 

including feeding, cleaning, nursery and 

bathing. Nearly 20 items are offered in 

the bright hue, including a pink cush-

ioned Sprout Chair, a high chair that 

will be available in December 2011. 

“We normally try to make our prod-

ucts gender-neutral,” says Alex Lee, 

president of OXO Tot. “Pink, however, 

was in high demand. People were asking 

for it. There’s a contingent of moth-

ers out there who want pink for their 

baby girls, though our pink is a brighter 

shade.” The OXO Tot Sprout Chair 

balances baby’s comfort and grown-ups’ 

design sensibility. Sprout is an extended 

use chair that grows with a child and 

his or her developmental stages, from 

6 months to 5 years. For a comfortable 

fit during all stages, the seat adjusts in 

height and depth, and the footrest is 

adjustable. An adjustable tray accom-

modates baby as he or she grows and can 

be removed so the chair can be pulled up 

to the table. The seat, back and cushions 

are contoured for comfort and promote 

sitting up straight, and a five-point har-

ness secures baby firmly in the seat. 

The chair also offers a one-handed tray 

adjustment. The chair and cushion wipe 

off easily for quick cleanup.

For children over age 3, the crotch 

post, tray and harness can be removed to 

convert the high chair to a youth chair 

so kids can sit comfortably at the fam-

ily table. For grown-ups’ added conve-

nience, Sprout requires no tools to adjust 

the seat, tray or footrest. The sleek wood 

construction and space-saving design 

complement any home décor.

The Sprout Chair has already won 

several prestigious design awards. It 

received the Best of the Best 2011 award 

from Red Dot, a renowned international 

product competition and one of the most 

important awards in Europe. In addition, 

OXO’s Tot Feeding line was also hon-

ored with a Red Dot Product Design 

Award. The Sprout Chair received a 

silver award in the Industrial Designers 

Society of America International Design 

Excellence Award program.

“We are proud of these awards,” Lee 

continues. “We don’t focus that much 

on high design. We don’t really see a 

correlation between design and what 

succeeds in the marketplace.

“We are new in baby products. Our 

company’s culture is about looking for 

problems and ways to solve them or 

improve on what we see out in the 

market. Consumers see the value of a 

product as the cost versus improvement 

or if it solves a problem.” 

Lee says that problem-solving cul-

ture is how OXO entered the baby mar-

ket. “Five years prior to launching our 
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“OVER THE LAST 

30 YEARS, I’VE 

ATTENDED MORE 

THAN 100 TRADE 

EVENTS AND 

EXPOSITIONS. THE 

ABC KIDS EXPO 

CONTINUES TO 

BE A FIRST CLASS 

TRADE SHOW.”

—DANIEL VON RABENAU, 

PUBLISHER OF BABY & 

KIDS MAGAZINE

Friday, September 23

Show Hours: 9 a.m.-6 p.m.

Today’s Events

•	 JPMA	Innovation	Awards	

Press	Conference:	8	a.m.,	

Located	in	the	concourse	

across	from	room	C104,	

media	and	exhibitors	only.

• Tivoli Couture ABC #3945: 

Free Gift to First 75 Buyers

• Snooze Shade ABC #2653: 

First 200 Visitors Will 

Receive a Free Gift

• Levana ABC #3708: 

Register to win an Apple 

iPad

•	 Numbers	Alive	ABC	#2823:	

Author	Rebecca	Klemm	Book	

Signing	1p.m.-4	p.m.

•	 Uber	Baby	Lifestyles	ABC	

#2339:		Experience 

Minnesota Wines, 

3p.m.-5p.m.

continued on page 12
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Mobi Expands Line 

of Family-Oriented 

Electronics
By Barbara Wujcik

Mobi Technologies Inc. (ABC #241) 

continues to expand its family-orient-

ed electronics lines. “We are respon-

sive to retailers’ requests for more and 

varied offerings,” says Mark Elson, 

director of marketing.

New for 2011 is a series of bath-

tub thermometers. The series features 

LED screens that not only read out 

the temperature but also alert parents 

if the water is too hot or too cold. 

The floating TempTubs series includes 

duck, crab, monkey, ladybug and hippo 

models.
The company has also expanded its 

dry land thermometer line. TempBink 

is a pacifier that includes a thermom-

eter, and the new TempTake is a 

basic flex thermometer. Also new is 

TempView, which features a very large 

screen, gives various readings and can 

recall earlier readings.

These entries join DualScan, an ear 

or forehead thermometer with a built-

in LED light, along with TempTalk 

Digital Oral, a thermometer that 

announces the temperature in six lan-

guages and is useful for the vision-

impaired. All Mobi thermometers are 

digital and mercury-free.

The company is offering TempKit, 

packaged for gifting, at the ABC 

show. It includes a TempTub chickie, 

TempTub pacifier and a TempTake 

basic oral thermometer.

Also new in the line is HealthScan, 

a unit that is similar to DualScan 

but also measures pulse rate. The 

TykeLights series has also been 

expanded. Animalamps are recharge-

able, LED, dimmable lamps for bright-

ening and decorating a child’s room. 

The lamps are available in kid-friendly 

and gender neutral giraffe, bunny and 

monkey designs. LiteMate is a night-

light that automatically turns on at 

dusk and off at dawn and sticks directly 

to the wall in a child’s bedroom. Its no-

heat LED light allows it to be placed 

anywhere light is needed, including 

closets, bathrooms, hallways and bed-

side tables. 

GloMate Plus, an addition to the 

company’s line of huggable nightlights, 

turns on automatically when removed 

from the charging stand or in the 

event of a power outage.

In terms of floor-based products, 

Mobi offers Step’n’Glow, a motion-

activated safety mat. It has a jungle 

theme picturing a lion, elephant and 

monkey. The photosensor turns the 

mat on only at night, and the non-skid 

mat illuminates an area up to 20 feet.

According to Elson, Mobi has 

recently launched its new, content-

rich website, getmobi.com, designed 

with many features to solicit interac-

tion with customers.
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Saturday, September 24

Show Hours: 9 a.m.-6 p.m.

Today’s Events

•	 ABC	Industry	Reception:		

7	p.m.	Freedom	Hall,	Kentucky	

Exposition	Center

•	 Runway	Show,	3	p.m.,	off	

Maternity	Square

•	 Lunch	Punch	ABC	#2831:	

Drawing	at	11a.m.	today	for	a	

Sweet	Set

•	 Zoe	b	Organic	ABC	#2849:	

Register	to	Win	an	Apple	iPod	

Touch	326B

•	 Evoz	Monitor	ABC	#3511:	

Daily	Raffle

•	 Mod	Mom	Furniture	ABC	

#2639:	Toy	Box	Raffle

•	 LillyBit		ABC	#3039:	Daily	

Diaper	Clutch	Drawing

•	 Martin	Concepts	ABC	#3407:	

Register	to	win	an	iPad	2

•	 	The	New	Zealand	Pavilion	

ABC	#4007:	New	Zealand	

Wine	Tasting	3	p.m.	daily
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“THIS IS THE 

MOST LUCRATIVE 

PERIOD FOR 

SMALL BUSINESSES 

TO SUCCEED 

THAN ANY TIME 

IN HISTORY.

ARE YOU USING 

TODAY’S LOW 

COST OR NO-COST 

MARKETING 

TOOLS?” 
—RICK SEGEL,

RICK SEGEL & 

ASSOCIATES LLC 

BLOG BISTRO
Relax	in	the	Blog	Bistro	

sponsored	by	

Baby & Kids	magazine	in	

Exhibit	Hall,	South	Wing	C.
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are proud to supportEducate your customers on the importance of a safe sleep environment
aden + anais® and Hevea are proud to support 

the CJ Foundation for SIDS

+	 Visit	Hevea	at	booth #3929	from	10am-1pm	today	to	celebrate	the	launch	of	our	partnership		

with	CJ	Foundation	for	SIDS!	Speak	with	experts	about	sleep	safety	tips,	take	a	Hevea	gift	home,		

and	learn	how	you	and	your	customers	can	help	us	raise	SIDS	awareness.

	 heaveababyusa.com

+	 Visit	aden	+	anais®	at	booth #2453	to	celebrate	the	launch of serenity star™	an	innovative		

new	product	that	promotes	a	safe	sleep	environment.

	 adenandanais.com

For more information on the CJ Foundation for SIDS, please visit cjsids.org

Baby Furniture Plus 

Association Celebrates 

25 Years 
By Barbara Wujcik

The Baby Furniture Plus Association, 

a group of independent specialty stores 

in the juvenile industry, is celebrating 

its 25th anniversary this September. 

Since its beginning in 1986, Baby 

Furniture Plus Association members 

have come together to drive busi-

ness, gain knowledge, network and 

exchange ideas with their peers in the 

industry. 
“As we move into the future, we are 

hoping for growth in our membership,” 

says Beth Jarabek, executive direc-

tor of the association. “Even with an 

uncertain economy this year we have 

already gained five members.” 

“Our members are all juvenile spe-

cialty stores. You have to have a real 

brick and mortar store to be included. 

We offer these retailers programs and 

education on technology and other 

subjects to help them compete in 

today’s market.”

The association maintains an active 

message board where retailers can 

share product information and have 

people who discuss ideas and concerns. 

Jarabek says retailers often tell her that 

this networking function is a big draw 

for them.
The association helps retailers com-

pete with information such as how to 

help consumers find your store on the 

Internet and how to use social media.

“We also pride ourselves in partner-

ing with manufacturers, says Jarabek. 

“They inform me of closeouts and 

specials, which I then post on our 

newsletter board.”

“Young moms are aggressive and 

look for information and products from 

many sources. We work hard to edu-

cate our retailers on how to use this to 

be successful.”

She explains that they can help a 

store set up a virtual nursery planner 

on the store’s website. A customer can 

build a nursery online, come into the 

store and select the items.

The association can also provide 

retailers ideas about signage and help 

them set up interactive stations, such 

as a swaddling station using dolls for a 

demonstration featuring a manufactur-

er’s products. She says the association 

works with a website hosting company 

to give retailers the opportunity to 

have a gift registry.

One of the highlights each year at 

ABC is the breakroom’s hot items dis-

play. Information is gathered from the 

members about their top sellers, and 

the staff arranges to bring in the items. 

They are displayed along with com-

pany contact and other information. 

The group holds its annual meeting 

during the ABC Kids Expo. For more 

information about Baby Furniture 

Plus Association, visit babyfurniture-

plus.com.
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Sunday, September 25

Show Hours: 9 a.m.- 6 p.m.

Today’s Events

• JPMA Member Reception, 

6:30 p.m., Room B102. 

Invitation-only.

• Runway Show, 3 p.m., off 

Maternity Square.

• Hot Mama Gowns ABC 

#1932: Free Organic Lip-balm

• Kid Glove Technologies ABC 

#3602: Swiss Chocolate  

Tasting Daily

• Babymoon LLC ABC #3504: 

Daily Raffle 

• Baby On Board Apparel 

ABC #1848: Register for a 

Swatch Watch Drawing on 

Monday

• Hello Every Wear ABC 

#3905: Yoga Break 3p.m.

• Boba ABC #853 

Register to win a Boba Pack 

& iPad2
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“K.I.D.S. THANKS 

ABC AND THE 

MANY EXHIBITORS 

WHO DONATE 

NEW PRODUCT AT 

THE END OF THE 

SHOW FOR NEEDY 

FAMILIES.” 

— JANICE WEINMAN,

PRESIDENT OF KIDS IN 

DISTRESSED SITUATIONS, INC.

BLOG BISTRO
Relax in the Blog Bistro 

sponsored by 

Baby & Kids magazine in 

Exhibit Hall, South Wing C.MONDAY

OFFICIAL OFFICIAL OFFICIAL OFFICIAL 

SHOW 
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SEPTEMBER 26, 2011

Last chance to win a new Boba Pack & iPad2. 

Winners celebration at 3pm today. 

Booth #853

aden + anais Promotes 

Sleep and Safety 

Campaign
By Melody Udell

Popular infant product manufacturer 

aden + anais (ABC #2453) is show-

ing its support at the ABC Kids Expo 

for the Sleep and Safety — Grow in 

Style campaign, launched by the CJ 

Foundation for SIDS, a non profit 

organization dedicated to preventing 

and educating parents about sudden 

infant death syndrome. “We wanted 

to develop a program where we could 

get the message out about safe sleep,” 

says Linda Tantawi, executive direc-

tor of the CJ Foundation.

Show attendees can stop by the 

aden + anais booth to learn more about 

the campaign and the company’s sleep-

ing bags, which the CJ Foundation 

denotes as a product that promotes 

safe sleep for infants. The sleeping 

bags incorporate lightweight muslin 

to regulate temperature and ensure 

a comfortable night’s sleep. Muslin 

allows plenty of air to flow through 

the fabric to help prevent overheat-

ing, one of the leading cause factors 

of SIDS. In addition, a child that just 

uses a sleeping bag at night reduces 

the risk of SIDS or suffocation; the CJ 

Foundation only advocates a sleep sack 

and a tight fitting crib sheet to keep 

baby as safe as possible. “We think 

naked cribs are great,” says Tantawi. 

“We want to let people know there’s a 

way they can decorate the nursery and 

not the crib. We don’t advocate crib 

bumpers, quilts, extra blankets, even 

stuffed animals or pillows. All are a 

risk factor.”

Aden + anais partnered with the CJ 

Foundation in 2009, and a percentage 

of certain products is donated directly 

to the organization. In addition, aden 

+ anais also helps get the word out 

through fundraisers and promotional 

efforts. “We’re built on a mutual desire 

to create awareness around SIDS,” says 

Perrie Henderson, head of direct con-

sumer sales at aden + anais. “We want 

to help reduce this number [of deaths by 

SIDS] through education and products 

that help reduce that risk.”

At the show, aden + anais is 

launching the Serenity Star, a mul-

tifunctional device that helps mom 

keep track of her baby’s feeding sched-

ule. The star-shaped product plays 

soothing sounds, helps regulate room 

temperature, provides a nightlight 

and functions as a clock and feeding 

diary. In addition, aden + anais will 

be launching four new prints for the 

swaddle line.

“Our mission is to create styl-

ish, breathable products that develop 

our commitment to the health of 

infants,” says Henderson. “We devel-

op products as much for the baby as 

for the mom.”
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“GREEN TOYS 

AND MADE 

IN AMERICA 

CONTINUE TO 

PULL CONSUMERS 

INTO THE TOY 

AISLES AS THEY 

LOOK FOR WAYS 

TO CREATE A 

HEALTHY WORLD 

FOR THEIR 

FAMILIES.”

—KATHLEEN MCHUGH, 

PRESIDENT OF ASTRA

Monday, September 26

Show Hours: 9 a.m.-4 p.m.

Today’s Events

• SoftBums Diapers ABC 

#1027: Free Panda 

Keychains

• Ladybugs and Lullabies 

ABC #2343: Best Sellers 

Packages drawing today

Complimentary 

Airport Shuttle

Express Service to 

Louisville International 

Airport From Kentucky 

Exposition Center

Today Noon – 6p.m.

Shuttle departs Exposition 

Center on the hour 

& half-hour

BLOG BISTRO
Relax in the Blog Bistro 

sponsored by 

Baby & Kids magazine in 

Exhibit Hall, South Wing C.
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advertisers greater impact because: 
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